
During our 30-minutes-walk around Viadukt we 
attempted to identify its basic components, its rela-
tion to the city and its identity as a market and as a 
public space.

Located in West Zurich, between the Hauptbahn-
hof and Hardbrucke Station, the Viadukt market 
is the result of a refurbishment of an arced bridge 
realized between 2008 and 2010. Being part of a 
large-scale infrastructure element and related to an 
industrial-cultural district of the city, viadukt mar-
ket forms a vibrant down-town meeting point and 
a touristic attraction. It is a popular spot for trendy 
shopping and leisure activities a relaxing-break 
space for employers and passersby. Its strategic 
location makes it very well connected by all means 
of transport.

The market’s linear form dictated by the structure 
of the bridge brings it closer to the form a boule-
vard than that of a market hall. Each arch forms 
an individual space used as boutique, restaurant, 
bar or gallery and only the first part near Limmat-
strasse is a continuous space with stands or kiosks 
selling various products, approaching what is con-
sidered to be a market space. The viaduct is rather 
a formal example of a market, designed to offer 
high quality infrastructure such as power stations, 
internet, security systems, waste collection points, 
parking spaces and high quality space constructed 
with fine materials and an interesting architecture. 
Accordingly the products of the market are of a 
higher value not affordable for everyone. 

Viaduct Market belongs to PWG Foundation that 
manages several commercial spaces in Zurich. 
Through this foundation the different shops are 
rented to anyone interested. Forming part of a larg-
er organization, the shops share security services 
and insurance. 

Although it is an indoor market with fixed structure 
and specific opening hours it is often related to 
several outdoor festivals, small exhibitions, cele-
brations that happen in parallel with the operation 
of the shops and restaurants. During our visit we 
collected several leaflets and a detailed monthly 
agenda of upcoming events.
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Before and after.source: www.em2n.ch/projects/viaductarches

A diagram- plan of the market helps visitors to locate 
themselves.

Leaflet of event


